ORCA

BRANDING IDENTITY

Lead The Wave



INTRODUCTION

ORCA
born from vision, purpose, and bold energy. ORCA is more than o
s frength, -

justlike the orca whale if draws s inspirafion from.

This identity was craffed fo reflect ORCA's unique role as a hybrid of
innovation, collaboration, and creativify — blending the focus of o
co-working space with the vibrancy of a café and the versatilty of an
event venue,

I the slides head, you'll explore the visual and conceptual DNA fhat
shapes ORCA — from ifs logo and typography 1o ifs voice, fone, and
brand applications.
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BUSINESS OVERVIEW

ORCA Hub is & hybrid creafive space based in Mansoura, Egypt, merging  vibrant café, o

, and o venue under one roof. Designed for
thinkers, doers, and dreamers, ORCA is where ideas are born, connecfions are made, and
creativity flows.

fudents, start inspires both focus
and freedom. ORCA adapfs fo every moment — whether if's casual coffee, deep work,
community events, or collaborative brainstorming;

AtORCA, we don't just offer a space.
We offer an experience.
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BRAND GOALS

GrowaLoyal

Build a Bold Identity Communtty

Lead the Creative
Scene

Position ORCA os Craft amemorabiebrandhot | | foster emotional comnection
retiects nteligence. sirenth. | | and engagarment with students,
E s andereatives.

Ensure Brand Boost Visibility &
Part

Enable Scalable
Consistency nerships Growth

Maintoin vieuol i verbal Attrct colborators,

Design lxise brand system
olve with ot
freing

gl and physical. Hrough o sirang brond moge.
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how you present your brand fo farget audience.
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BRAND PERSONALITY
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BRAND PURPOSE

ORCA s a creative Hub and café bulf fo empower Mansoura's boldest minds.
ideas grow, and real

Here, =




BRAND NAME CONCEPT

ORCA was chosen fo reflect infelligence, strength, and collaboration — the core traifs of the
orca whale, one of the ocean’s most strategic and social creatures.

Muchllsthe o2, brond represents

Smart movement in a dynamic environment
. B ol oo i

. — asymbolof

The name OR — makingit the p

L e i T
something greafer.




TAGLINE CONCEPT
"Lead the Wave" is more than a fagline — it's a mindset thot capfures ORCAS spirit of forward
p.It drive
like the.  ORCA,
We don't follow the waves — We lead them.

Lead The Wave
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VISUAL
IDENTITY

Creative direction

9o Design:
1. Logo concept
2. Logo design

3. Symbol design

6. Responsive logos

Identity
1. identty colo poletie
2 by

3. lcor

Brand Applicatior
1. Social media posts.

2. Digital applications

3. Posters

4. Small scale applications
5. Large scale applications




CREATIVE DIRECTION

‘ORCABrand Concept Imogery Style
Loge Concept oresses amtion, inovation, and
Type: Logon human connection.

Siyl:Insprod by geomelric depth s show creators inaction
rectangles, hexagens, and near momanisof isprofon.ond e enery
oo~ efecing creciviy

connaction,and fransformeion.

Visualidentity
Primory Colors; White & Turquoise (symbolzing
Garty.strangih.balance, and Creatiiy)
Typogrophy: Modern serf with Arabic nfuence —
Brond Aftrbutes: Boid Visonary Connacted

ents
Gering.cmveesof i

Floing opes.the e of




LOGO CONCEPT

The logo is built around a custom logotype. where neleter
becomes the hero element of fhe desi

ORCA
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This A is uni o resemble an Orca whale leaping from the ocean
— its body forming a graceful arc, symbolizing Energy in motion, Creative
h, Rising above f e,

breakthro

“This sublle yet powerful curve captures the spirit of ORCA
bold, inteligent, and in constant evoluf
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balanced,

dynamic
for creativity, innovation, and leadership.

ORCA
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LOGO CONSTRUCTION

Although the logo appears simple, its construction is geomefrically precise and deeply
infentional. The power of the design lies in the structure of ifs four-lefter composition,

crafted for visual balance and symbolic strengf
+ The edge lefters (O & A) are designed with a width ratio of 21
compared to the inner letters (R & C

The height-to-width ratiois 11 for R & C, and 1:2 for O 8 A—
— giving the logo a sense of openness and stabilfty.

propor
the design fo maintain a consistent visual rhythm.

* Evaryangle crve, and negotie space s cocuited and stdied,
resuing n & modern and powertolor

2 Alogo
afeeling of infent, elegance, and eneray.
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LOGO VARIATIONS

— ORCA
A

Lead The Wave

Icon with the Tagline




Meliatyral

ereativity. m.gmngw.,

innovation. This color cop
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TYPOGRAPHY

The typeface Outfit from the Sans Serif family was selected for ORCA'
visual identity. Known for its geometric structure, clean lines, and
balanced proportions, Outfit aligns seamlessly with the loga’s modern

fo the brand’s communication while reinforcing ORCA's values of
innovation and elegance.

Outfit

Originaly designed by Outtio ond furthr developed by Rodrigo
Fuenzalida, the fypeface embodies a contemporary and versafile
Voiea, s o 2075, has axtendiac langage support I provides ORCA
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Outit offers o wide range of thickness
variations, from thin 1o extra bold,
allowing fiexible use across headines,
subheadings, ond body fext. This
versafility ensures  sfrong  visual
hierarchy and  consistency, while
maintaining the brand's modern and
refined fone i every application,

Lead The Wave
Lead The Wave
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Leod The Wove.
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Lead The Wave
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You can do anything,
If you believe.




ORCA

THANKYOU



